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I'm excited to let you in on some great news.  Starting
in October, I will be delivering more in-depth training
on the LinkedIn® Advantage Framework as part of
the launch of Kaseya Powered Services Pro.  We will
be conducting weekly training sessions over a 4-week
period where I'll break down each of the steps of the
framework and help you implement the system for
your business.

Reach out to Dan Tomaszewski or Matt Solomon if
you'd like to join us. 

THE LINKEDIN® ADVANTAGE

great news!
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https://www.kaseya.com/managed-service-providers/powered-services/
https://www.linkedin.com/in/dan-tomaszewski/
https://www.linkedin.com/in/mjsolomon/


"Your LinkedIn profile is
NOT your resume. Your
resume is your
professional past. Your
LinkedIn profile is your
CAREER FUTURE. It's
who you are, how you
help people, and why
you deserve to be
noticed."
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It's a competitive world out there.  As a business owner,
management executive or sales person, we need all the
advantages that we can get.

One of the first places people go to research us is our LinkedIn®
profile.  People will typically make an opinion about us, and
whether to do business with us, in the first 20 seconds.  Think
about that.  20 seconds!!  Making a good first impression counts is
an understatement.  Our #1 goal is to be see as an equal to those
that we are trying to connect with on LinkedIn®.    

If it's been a while since you updated your LinkedIn® profile, now is
the perfect time to fix that.  

I get it.  Setting up your LinkedIn® profile probably isn’t at the top
of your to-do list. You’re not sure what to write. It’s not worth your
time. Your profile is complete enough. [Insert your own excuse
here.]

Well sometimes it's good to have a good checklist to use as a
guide.  On the next few pages of this workbook, I've included a
checklist to get you started.  

Try not to overthink things and have fun! I'm here if you get stuck.

PROFILE OPTIMIZATION WORKBOOK

Crafting The Perfect
LinkedIn Profile
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Pro Tip: Research your top competitors as well and analyze their
keyword placement.
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List Your Top 10 Keywords (or search phrases) to Focus On:

PROFILE OPTIMIZATION WORKBOOK

Keyword Research
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"You can't
make a sale
without first
having a
conversation."
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A complete profile goes a long way to building credibility 

PROFILE OPTIMIZATION WORKBOOK

Profile Checklist
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Have you uploaded a Cover Graphic? 

Is your profile picture current?
(No cartoons or caricatures.  No party photos)

Does your Headline include BENEFITS and/or RESULTS that
you bring to your clients?

About Section: Is it told in first person? What is your origin or
“Why” story? What are details that others would find interesting
about your story. This is your chance to connect on a personal 
level with visitors to your profile.

Have you chosen a custom URL?

Do you have any relevant past positions listed?
(Be sure to include keywords in these titles, and that they are
meaningful titles describing what you did.)

Have you included keywords in the Skills and Endorsements
section?

Have you sought out and obtained recommendations for all
positions?

Does your profile look like it was written by a human?
(It's important that you not go overboard with keyword stuffing)
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A complete profile goes a long way to building credibility 
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Does your profile, and specifically your About Section, include 
a clear Call-To-Action (CTA)?

Have you added "Sections" as appropriate?

Have you utilized the Media section to embed videos, links to
eBooks, testimonials, etc.?

Consider opportunities to place keywords in the Education 
section.

Have you joined the maximum number of groups (100)?

Have you added website to your profile, and used custom 
names by selecting "Other" in the contact section?

(continued)

Pro Tip: Keep sales jargon and industry-specific acronyms to a
minimum unless your target audience clearly understands their
usage.  The entire point of your personal profile is to be seen as an
equal to your target audience.  Sales messaging can be included
your Company Page, but is highly discouraged on your personal
profile.



"Stop doing
random acts
of LinkedIn."
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